1. POST-PRODUCTION FORMS
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Bid Date:

Association of Independent Commercial Editors
Post Production Cost Summary

Actuals Date:

Post Production Co. DJM Post Production
Address: 4 East 46th St.
Telephone: 212-687-0111
Contact:

Editor:

Job#:

Production Co.:

Address:

Telephone:

Contact:

Director:

Agency:

Address:
Telephone:

Client:

Product:

Agency Job#:
Agency Prod.:
Agency Bus. Mgr.:
Agency Cr. Dir.:
Agency Writer:

COMMERCIAL IDENTIFICATION

Title

SUMMARY OF ESTIMATED POST PRODUCTION COSTS:

1000 Prep Total A
2000 Off Line Total B
3000 Graphics/Video Effects Total C
4000 Audio Total D
5000 Finishing Total E
6000 Miscellaneous Total F
7000 SUB-TOTAL: DIRECT COSTS

7100 Mark-up 35% of

8000 Labor Total G
8100 Creative Fee

9000 TOTAL

9100 Neg. Insuranct .5% of

9200 Sales Tax 8.25% of

10000 GRAND TOTAL

Agency Art. Dir. G
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Comments:

This bid is offered pursuant to AICE standard procedures and cancellation policies.

(c)1999 AICE. All rights reserved.




